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ORC Expands Nation’s Longest Running CARAVAN® Telephone Omnibus SurveyWith Cell Phone Option

PRINCETON, NJ - ORC, an Infogroup Company, (NASDAQ: IUSA), today introduced the option of a cell phone
enhancement to its traditional CARAVAN® Telephone Omnibus land line sample. The combination of cell phone
and land line samples will help clients gain access to the most representative population while retaining the benefit
of omnibus pricing.

CARAVAN’s Telephone Omnibus survey, a twice-weekly random digit dial (RDD), nationally projectable sample
of 1000 adults can now be supplemented with 250 cell phone users. The sample of cell phone respondents out of
the total combined sample of 1250 adults has been designed to reflect the growing importance of cell phone usage
nationwide.

“In the past few years, the cell phone has become an increasingly important part of the American way of life,” said
Wayne Russum, SVP and Director of ORC’s CARAVAN Omnibus Services. “For some, it has become the primary
and in several cases, the only source of telephone contact. This is particularly true of young adults in the 18-35 age
bracket,” he said. “With the introduction of the CARAVAN Enhanced sample methodology, clients are able to
examine this important and growing segment of our population, while reaping the efficiencies and quality of
telephone omnibus research”.

Russum believes the addition of a cell phone supplement to the standard telephone omnibus survey paves the way
for future changes. “While traditional RDD sampling currently remains a viable way of polling the general US
population, eventually any sample will need to incorporate cell phone interviewing to be truly projectable.”

ORC’s CARAVAN® has been serving clients for more than 40 years with timely, cost effective research solutions.
The full suite of omnibus services includes Telephone Omnibus, Teen/Pre-Teen CARAVAN, Online CARAVAN,
Small Business CARAVAN and CARAVAN International. To learn more about CARAVAN Enhanced sample
methodology, send an email to caravaninfo@opinionresearch.com. For general information about CARAVAN
omnibus services, visit www.opinionresearch.com/us/omnibus.

About ORC

ORC, an Infogroup company, is a leading global market research firm with offices across the U.S., Europe and Asia Pacific region. ORC
offers the unique ability to integrate primary and secondary research, competitive intelligence and expert insight to address the business
challenges of its clients worldwide. The company has been a partner of CNN on the CNN/Opinion Research Corporation poll since 2006.
To learn more about ORC, visit www.opinionresearch.com.
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Infogroup (NASDAQ: IUSA) is the leading provider of data and interactive resources that enables targeted sales, effective marketing and
insightful research solutions. Our information powers innovative tools and insight for businesses to efficiently reach current and future
customers through multiple channels, including the world’s most dominant and powerful Internet search engines and GPS navigation
systems. Infogroup’s headquarters are located at 5711 South 86™ Circle, Omaha, NE 68127. For more information, call (402) 593-4500 or
visit www.infogroup.com.

Statements in this announcement other than historical data and information constitute forward looking statements that involve risks and
uncertainties that could cause actual results to differ materially from those stated or implied by such forward-looking statements. The
potential risks and uncertainties include, but are not limited to, recent changes in senior management, the successful integration of recent and
future acquisitions, fluctuations in operating results, failure to successfully carry out our Internet strategy or to grow our Internet revenue,
effects of leverage, changes in technology and increased competition. More information about potential factors that could affect the
company’s business and financial results is included in the company’s filings with the Securities and Exchange Commission.



