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Economic Outlook Causes Americans to Rethink Expenditures   
 

Eight Percent Predicting Bankruptcy in Next Six Months, Opinion Research Corporation Study Finds 
 
PRINCETON, NJ – March 17, 2008 — The continuing economic downturn is weighing on the minds of average 
Americans, suggests a new survey from Opinion Research Corporation’s CARAVAN® omnibus, the weekly 
nationally projectable telephone survey.  Research was conducted March 7-10, 2008 among 1006 adults 18 years of 
age and older.  The data indicate that the impact of a further increase in the cost of gasoline was the biggest concern 
(62 percent); financial issues (51 percent) and having to postpone larger expenditures (52 percent) were other 
significant considerations. Nearly one tenth of respondents (8 percent) expressed concern about being forced into 
bankruptcy in the next six months. 
 
Nineteen percent of respondents expressed concern about a job loss in their household over the next six months.  
Most concerned are those with already low incomes of under $25,000 per year (30%), and 9 % are concerned about 
their own possible job loss. 
 
“The state of the economy and uncertain future of global markets are having a real impact on the behavior of the 
American public,” said Wayne Russum, Senior Vice President, Opinion Research Corporation US. “Our findings 
suggest that Americans appear to be taking steps to protect themselves in the event of a recession.” 
 
With over half of the study’s respondents concerned about financial issues in the next six months, saving habits are 
most likely to take the biggest hit, with 43 percent believing that they will not be able to save money.  Nearly a 
quarter of Americans also expect to borrow money in the next six months.  
 
The majority of respondents say they will deal with the economic downturn by cutting back on expenditures and 
postponing a purchase such as a new car (35 percent), a new home appliance (28 percent) or even postponing home 
repair (33 percent). 
 
It is noteworthy that younger adults, often referred to as Gen Y, tend to show higher levels of concern  - especially 
citing the need to borrow money, possible bankruptcy and job loss. 

### 
Notes to editors:   
 
 
About Opinion Research Corporation 
 
Founded in 1938, Opinion Research Corporation, an infoUSA company, helps its clients grow their business by leveraging the 
insights of market research. The firm has been conducting national, speech reaction, state and flash/overnight polls for CNN 
since April 2006.  To learn more, visit www.opinionresearch.com.  
 
 
About infoUSA  
  



 

infoUSA (www.infoUSA.com), founded in 1972, is the leading provider of business and consumer databases for sales leads & 
mailing lists, database marketing services, data processing services and sales and marketing solutions. Content is the essential 
ingredient in every marketing program, and infoUSA has the most comprehensive data in the industry, and is the only company 
to own 12 proprietary databases under one roof. The infoUSA database powers the directory services of the top Internet traffic-
generating sites. Nearly 4 million customers use infoUSA's products and services to find new customers, grow their sales, and 
for other direct marketing, telemarketing, customer analysis and credit reference purposes. infoUSA headquarters are located at 
5711 S. 86th Circle, Omaha, NE 68127 and can be contacted at (402) 593-4500.   To know more about Sales Leads, click 
www.infousa.com.  To get a 72-hour free trial and 100 free sales leads, click www.salesgenie.com. 
  
Statements in this announcement other than historical data and information constitute forward looking statements that involve 
risks and uncertainties that could cause actual results to differ materially from those stated or implied by such forward-looking 
statements. The potential risks and uncertainties include, but are not limited to, recent changes in senior management, the 
successful integration of recent and future acquisitions, fluctuations in operating results, failure to successfully carry out our 
Internet strategy or to grow our Internet revenue, effects of leverage, changes in technology and increased competition. More 
information about potential factors that could affect the company's business and financial results is included in the company's 
filings with the Securities and Exchange Commission.  
 
 


